
 

 

EVENTS + MARKETING MANAGER 

 

 

Giving Kitchen’s Events + Marketing Manager works with the Development 

and Communications teams. This individual manages GK event execution, 

as well as all pre and post-event marketing and communications to 

promote a positive image among GK’s various audiences and to advance 

GK’s fundraising efforts.  

 

GK’s Events + Marketing Manager typically works in an office setting, 

though they will be responsible for planning and attending some 

outreach and fundraising events. A typical day consists of marketing 

GK events to existing and prospective attendees, meeting with and 

soliciting “in-kind” event support, planning and executing events, 

representing and fulfilling sponsor acknowledgements and event 

marketing recaps, and consulting with supervisors to ensure that the 

development and marketing plans are carried out. 

 

GK’s Events + Marketing Manager works under the direct supervision of 

the Partnerships + Development Director and is expected to work 

closely with executive leadership to ensure that the organization's 

key goals are carried out. As a result, skills such as leadership, 

communication, time management and teamwork are needed.  

 

The goal of the Marketing and Events Manager is to collaborate with 

others in the organization to develop: 

 GK’s fundraising efforts. 

 GK as a valued community partner. 

 A marketing/events strategy that allows GK to cultivate and 

enhance meaningful relationships with targeted external 

audiences, event sponsors, donors and partners and that supports 

the strategic plan. 

 

Key Responsibilities: 

 Marketing Plan Support, including:  

 Strategize GK’s social media presence regarding event 

promotion and partner recognition, including Facebook, 

Instagram Twitter and GK Food Service Workers groups.  

 Ensure event partners and sponsors are recognized via 

advertising, website and newsletter inclusions.  

 Create and ensure ROI marketing reports are completed and 

delivered to every partner that raises more than $2,500. 

 Coordinate donor, board and sponsor testimonial 

appointments.   



 Create a communications plan to directly manage activities 

that promote, enhance and protect the organization's event 

fundraising efforts. 

 Draft content as needed for GK event postings and website 

pages, and manage phased updates to ensure accurate, 

consistent messaging. 

 Write volunteer newsletters. 

 Support market segmentation and MailChimp database 

management. 

 

 Events Management, including:  

 Coordinate GK education opportunities, such as trade shows, 

info booths and event presence. 

 Create, broaden and maintain partnerships with restaurants, 

vendors, supplier partners and others affiliated with the 

industry - with a focus on stewarding long-lasting 

relationships.  

 Will be the lead solicitor and actively make “asks.”   

 Will manage and report event budgets to Development and 

Partnerships Director. 

 Assures accurate, timely sponsor and donor recognition 

acknowledgements. 

 Effectively recruit and lead volunteers to support 

organizational visibility and ease of execution at all GK 

and supporting partner events.  

 Execute marketing expectations for event sponsorships to 

demonstrate ROI and to enhance brand recognition. 

 

 Adhere to budgets and ordering related to marketing. 

 Support marketing or communications-related internship 

opportunities/student projects. 

 

Personal Style Characteristics: 

 Works well in a collaborative environment. 

 Treats potential grantees, donors, board, volunteers and staff with 

respect. 

 Has strong editing skills. 

 Is a confident public speaker. 

 Has a passion for the restaurant industry (bonus if you’ve worked in 

one). 

 Is a team player. 

 Understands and exemplifies the GK voice. 

 Is flexible in work style and calm under deadline. 

 Is organized and able to rally others to a common goal. 

 Bonus for Spanish speaking. 

 

Technical Ability:  

 Experience working with Adobe Creative Suite programs. 

 Familiarity with Squarespace, MailChimp and SalesForce.  



 Ability to manage multiple social media accounts including Facebook, 

Instagram, Twitter and Vimeo. 

 

Benefits: 

 Competitive Salary 

 Insurance Included 

 401k savings plan offered 

 Paid Vacation 

 

This is a full-time, 40-/+ hour per week, salaried position that 

requires some flexibility for night and weekend work. Qualified 

applicants should send resumes and cover letters to 

Naomi@TheGivingKitchen.org. Be sure to use this opportunity to show 

more of your personality, tell us how you are connected to Giving 

Kitchen or the restaurant community, or highlight additional 

professional and personal experiences. Due to high response rate for 

this position, only those possessing the desired personality and 

skills will be considered for in-person interviews.  
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